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Practice 3
Answers will vary.

Practice 4

Its_as gentle_as a
summer breeze. And even
though it’s all natural, it’s just
as _strong _as the other

brands. It’s concentrated,
however, so you won’t need to
use as/so much _as  youdo
with the other brands, and it isn’t
as/so expensive _as _ the other
brands. Also, because it’s all
natural, you won't need to worry
as/so much _as  you do with
the other brands about how much
you use. Itis completely safe for
people, the environment, and
your clothes.

B. Laundry detergent.



In Charge 2 :  UNIT 1

	1.     
	SB
	FIRST SECTION


Exercise 3:

a. Product: a shoe store; target audience:  older people on fixed incomes who cannot afford to buy expensive or fashionable shoes.  (Clues: age of speaker, looking for sturdy shoes, lowest prices in town)

b. Product: dog food; target audience: upper-middle-class dog owner.  (Clues: dog’s name is Fifi, feed her the very best, that is, most expensive, dog food)

c.  Product:  travel agency; target audience:  adults who need a vacation.  (Clues:  telephone not ringing, vacation, sun on face, light wind in hair, Escape Travel)

Exercise 4:  1. g
2. h
3. f
4. a
5. c
6. d
7. e

	2.     
	SB
	SECOND  SECTION


Exercise 2:  1. strong enough

2. comfortable enough
             3. enough Spanish, Japanese, or Arabic       4. quickly enough

5. smart enough

6.   enough patience
7. enough strength
8. well enough

9. know enough 10. qualified enough
Exercise 3:  a, e, g

Exercise 4:  a. so successful
b. so many people
c. so much
d. so likely to worry about life insurance
e. such an effective medium
f. such a good channel

	3.     
	SB
	THIRD SECTION


Exercise 2:  1. b
2. c
3. a

Exercise 3:  a.  To let people know that the product exists and to persuade them to try it.

b.  The purpose of the ad, the importance of doing research (the target audience and the selling points), the advertising medium, and the ethics.
c.  Answers will vary.

Exercise 5:  But when I got to the supermarket, / I couldn’t believe my eyes! / They were having the most incredible bake sale / that I’d ever seen! / Everything was piping hot / and half off. / And they were giving people / samples of the sweets! / So I tried everything they had / and spent all my money. / When I got home, / my wife told me I had forgotten the milk. / Oh, well!

Exercise 7:  a. I
b. O
c. M
d. I
e. M or O
f. I
g. O
h. M


i. M or O 
j. M or O

	4.     
	SB
	FOURTH SECTION


Exercise 4:  

a. To discover why people were drinking less milk overall.

b. To do research, to do a poster campaign, to limit copy to only four lines, and to use celebrities.

c. They wanted something that would attract attention in a magazine.  Posters are very visual and not cluttered with text, so they are an ideal choice.

d. Charlie Decker, the milk industry’s representative, suggested it.

e. It was successful.  According to Schulberg, its success was due to the memorable and surprising image of milk mustaches on celebrities.

f. The tone is relaxed.

Exercise 5:  1. M
2. M
3. M
4. M
5. A
6. A
7. A
8. A


Exercise 7:  

1. Topic: product placement in movies 

audience: general

purpose:  to persuade; to criticize

2.  Topic: electronic media and advertising

audience:  academic

purpose:  to inform

	5.     
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Answers will vary.

Practice 11
Answers will vary.



WB ANSWER KEY
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Practice 1
Answers will vary.

Practice 2
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too
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Practice 6

A. 1. The dancing iced tea
ad works better than the
new ad.

2. TV advertising is usually
more expensive than online
advertising.
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[image: image3.png]3. That online banner ad
wasn't getting such a large
amount of visitor hits.

4. Newspapers were hit
harder than magazines by
the advertising slowdown.

5. Ads with words don’t
always say more than
those without words.

B. Answers will vary.

Practice 7
Answers will vary.

Practice 8
A. Answers will vary.
B. Ad 1: cat food
Ad 2: a cell phone
Ad 3: presentation software
C. Ad 1: sarcastic
Ad 2: sarcastic
Ad 3: disappointed, surprised
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You know, / sometimes

I really wonder / about the
things they put on product
labels./ I mean,/ have you ever
looked / at a milk or juice carton
/ and wondered why you had

to open it / at one side instead
of the other? / Is the glue on one
side / different from the glue on
the gther? / Or how about the
reminder / on those strips of
dried fruit / not to eat the plastic
wrapping,/ or the gne that

tells us / to cook the frozen
food / before eating it? / Who
are these people / who need
these warnings anyway? / 1
mean really. / Do you know
anyone / who has mistaken

a frozen dinner / for an ice
cream bar?
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